
B. Results:   PD 6 
Data Table – complete the attached data table from everyone’s data in class 

  Popcorn Brand              
Beginning 
Mass  

Ending 
mass 

Popped 
kernels 

Unpopped 
Kernels 

brand 
1 

 EVERYDAY ESSENTIALS- 
MOVIE THEATRE BUTTER 111.2   101  364  64 

brand 
2:  ACT II BUTTER  83.1       
brand 
3:  OR SMART POP BUTTER  89  82  412  74 
brand 
4: 

 OR MOVIE THEATER 
BUTTER  105.8  96.1  355  27 

brand 
5: 

 ACT II BUTTER  
           KETTLE CORN  89.4  81.3  271  78 

brand 
6:  POP WEAVER BUTTER  81  72  277  35 
brand 
7:  OR SMART POP BUTTER  93.1  83.3  360  117 
brand 
8:  POP WEAVER BUTTER  81  73.5  240  114 
brand 
9:  ACT II BUTTER  89.9  78.1  336  91 
brand 
10: 

 OR MOVIE THEATER 
BUTTER  105.3  102.7  196  202 

brand 
11: 

 OR SMART POP 94%  
       FAT FREE  90  85  134  341 

brand 
12: 

 POP SECRET HOME 
BUTTER  103.5  90  370  85 

brand 
13:  POP SECRET  99.8  89.5  332  250 
brand 
14:  OR LIGHT BUTTER  92.3  82.3  399  41 
brand 
15:  OR MT BUTTER  105.1  94.8  357  13 
brand 
16:  POP SECRET HOME  103.8  96.7  156  152 
brand 
17: 

 OR MOVIE THEATER 
BUTTER  104.8  95.3  325  51 

brand 
18:           

 


