B. Results: PD 4

Data Table — complete the attached data table from everyone’s data in class

Beginning | Ending Popped | Unpopped

Popcorn Brand Mass mass kernels | Kernels
brand
1 ACT II BUTTER 88.8 92.5 346 57
brand
2: EVERYDAY ESSENTIALS- | 114.5 103.1 388 54
brand
3: POP SECRET 160.3 [86.7 416 (54
brand
4: Healthy Pop 102 92 392 | 140
brand
5: POP SECRET 107.1 (98 252 |37
brand
6: OR SMART POP 93.9 84.1 420 |90
brand
7 POP SECRET 106.9 [98.5 210 |77
brand
8: OR BUTTER 94.1 88.5 86 421 ®
brand
9: ACT 11 99.5 81.4 331 (73
brand
10: Gourmet Popcorn 82 74.1 241 |60
brand | OR MOVIE THEATER
11: BUTTER 106 106 99 108
brand | OR MOVIE THEATER
12: BUTTER 105 96.5 288 |63
brand
13: OR MT BUTTER 106 90.7 345 12
brand | OR SMART POP 94%
14: FAT FREE 91.55 (85.5 144 (335 ®
brand
15: OR Salt & Vinegar 106.6 84.4 343 | 149
brand
16: OR SMART POP Butter 93.9 84.5 289 152
brand
17: OR Lt Butter 92.9 83 357 | 75

brand
18:




