
B. Results:   PD 4 
Data Table – complete the attached data table from everyone’s data in class 

  Popcorn Brand              
Beginning 
Mass  

Ending 
mass 

Popped 
kernels 

Unpopped 
Kernels 

brand 
1 OR MT Butter 106.3  97.6 320   85 
brand 
2: Smart Balance 100  90.5 309   77 
brand 
3: 

OR Smart Pop  
94% Fat Free 91.6  79.8  370  37 

brand 
4: Act II Butter 91.4  80  440  12 
brand 
5: Pop Weaver Butter 83.1  72  320  5 
brand 
6: Act II Butter 91.4  81  350  58 
brand 
7: Act II Butter 90.6  80  343  51 
brand 
8: 

OR Smart Pop 
Butter 94.6  84.3  322  194 

brand 
9: Pop Secret 103.3  101.4  237  118 
brand 
10: Act II Kettle Corn 92.1  81.1  320  83 
brand 
11: Boy Scout Trails End 70.1  60.2  354  11 
brand 
12: OR Pop Up Bowl 96.8  88.5  250  47 
brand 
13: Pop Secret 98.9  92  146  310  
brand 
14: OR Movie Theater Butter 104.6  102.8  253  124 
brand 
15: Pop Secret 107.2  100  130  190 
brand 
16: OR Lt Butter 92  81.6  398  46 
brand 
17:         
brand 
18:           

 


