
B. Results:   PD 1 
Data Table – complete the attached data table from everyone’s data in class 

  Popcorn Brand              
Beginning 
Mass  

Ending 
mass 

Popped 
kernels 

Unpopped 
Kernels 

brand 
1 OR BUTTER 91.5  80.4  354  101 
brand 
2: OR BUTTER 77  83.5  384  51 
brand 
3: 

OR MOVIE THEATER 
BUTTER 86.7  90.1  177  134 

brand 
4: OR LT BUTTER 98.8  90.5  357  64 
brand 
5: OR MT BUTTER 104.1  95.7  336  19 
brand 
6: 

OR SMART POP 94%  
FAT FREE BUTTER 78.8  81.8  264  34 

brand 
7: ACT II BUTTER 89  79.5  373  3 
brand 
8: 

OR SMART POP 94%  
FAT FREE BUTTER 90.4  86.5  104  376 

brand 
9: 

ACT II BUTTERY  
     KETTLE CORN 91.1  92.3  300  85 

brand 
10: POP SECRET- HOME 99.2  91.4  354  212 
brand 
11: POP SECRET-HOME 103.4  99.1  126  208 
brand 
12: POP SECRET- home 104.3  96.6  266  52 
brand 
13: 

MICROWAVE POPCORN –
BUTTER  (SABRENA) 100  91  197  30 

brand 
14: 

MICROWAVE POPCORN – 
(JONES) 100  101.6  460  102 

brand 
15: POP WEAVER- BUTTER 80.2  72.7  439  38 
brand 
16: TRAILS END- BTR LIGHT 69.6  63  380  9 
brand 
17: RESIDENCE INN 110  101.5  344  112 
brand 
18:           

 


